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Abstract: The U.S. newspaper industry is transitioning from print to online, but users’
response to online news has fallen short of expectations and thus raised questions about the
economic viability of the new medium. This study explores the economic concept of “inferior
goods” and its applicability to online news consumption. Analysis of Pew Research Center survey
data shows that as income increases, consumption of online news decreases, other things being
equal. Therefore, online news is an inferior good among users.

Key Words: online news, consumption, inferior good
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Abstract: Technological advances and change in media environment bring transformations
to media industry. Media companies expand their business and fulfill economy of scale by
creating media product portfolio and diversification. This article discusses issues and strategies in
managing product portfolios across borders and cultures. From a resource-based view, this article
also discusses models for product portfolios decision and relevant managerial strategies.

Key Words: media product portfolio, resource-based view, strategic model
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A ) R SRS AR AR A FIAEES S B SO I R A A ST, T
[HSPN7/ T

= BEATRERAG UL SN
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2000). HUACH 448 PS5 T Harry Markowitz (98 8044 . %P0, 78 KU AS
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PR PR S AE R A AT L2 N o B SR 4 BaAT, A R4 2 oA i i
P RS 73, i e T I AR A ) f . 55 AR PR S i 2 RIANA], BB A 2
MG IEEAANT Y, IR, K2 ol A Ikds (Velten & Ansoff, 1998).
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HR T R T2 o0t A ml A S o (RRIX SETFOIPE TAE, ARSURT A E T T 5200
A LU BB A A BEAH DS IOAIT 5T o RV IX SERIF I 0 R B ANAI ], it W 2 REE X 2 )
LG s A T ISR AR 4518 Ceg., Datta, etal., 1991), {HZ2 ] 77 5 2 JeAb I RRAT
DA™ P50 20 A A5 11 1 P R K S ViR B D S S T = e
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A WS RAAHIRAE R R o R E B 58 4548 BRINE, AR 2 Al SCARBR
IR AEAN [F) R PR S5 T T B o 6 35K W R S5 22 eI, AN RIS EA 01 171
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Abstract: This paper proposes a framework for analyzing emerging business model. It
consists of five dimensions: information technology, business environment, value, the firm in
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terms of capability and resource, and firm boundary. To justify the explanatory power of this
framework, we further use it to analyze two cases of China, which leads to the introduction of
Participation Business Model concept. The case studies offer valuable insights into the reality that
new business models are emerging as a result of the convergence of telecommunications and
entertainment industries. Our framework enables managers to deeply explore the business
opportunities of technology innovation, and can be used in business model analysis, design and
evaluation, and for pedagogical purpose.
Key Words: emerging business model, media industry, China, research framework
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OAR T TR SRR ——“ — NG A TNS 5 H IR AR R IR A B
(AR — A A ARZ RS S E W ARIBAE AL IR s — M7 AN iE” (Timmers,
1998, p.4) . Timmers 7EISCH SR T RS 5 W] RENEIE T e K AL 2 L1 7 45 AR
BRI o BEAh, ZEI SO AR TR 1T AT AR R GUR ARG R, $24H
TP R SRR
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T AN R AR DGR Rappa o flifE 2001 45 & 3 118 ST 3 3 i AR R ) A7
TEAEAFA AT RFL R A W RE . X SRR F A g tH — N A W] ) A R i v 7 45 e
B, LU, EE) A, EAE. e XL BRSPS G #ORRE . 1TR
AT

WIR —S5MIR— A, EELEHT IT M AR ARG 4y, JERE 2] 1T W4
KLk (Pateli and Giaglis, 2004) . Linder A1 Cantrell (2000) A kA b AR Y & — AN 42Uk
BUORNE %L FEAERF R IX B2 G R o0 i Ry 2 A 1, 048 SR TE A | AR, {5
FIRERL, ZUGR . QUFIERL rh /B kg A BRI (5 AL . Hamel  (2000) JUPKs 7o Mk
PR s SO R b S B P A AZ O, A 1T MR BIHRE 2 B — AN A I 4L2 LR AE =
W77, BRI T b P IS0 N A Z5AH AR HE R 38 . Hamel 518 30 JFAS A& 13 B
T JUAS BB 2 850, 1T E— 200 m AR 2R (0 2 B8 2 A ) b Ao s T 28
BRI S U DA AT I ) R A

FEWIR =, Scholars M T st TTHR, Ath 32 B2 F6 I B AR [ 4 i o 2
) 5% IS, KAk, Gordijn, Akkermans 1 Van Vliet (2001) $H 7 R VAR (R A 44 18,
JEAE T HAAE T AR S 55 2 AN ESE. Osterwalder F1 Pigneur (2002) NIJIA K HLT-
P 25 B LT DUAN AT A A SRR R SRS« T M IERE BRI A5 4. 51 P
BIR AR UK G R TE™ o da AR 1 5%, R 5 H i AH DG AR LR AR B R G 5El 1
it (845 DA TR R

TRURVU TR S AT 1T b ANIUE P 28 B AR AR EAT VAN I AT 2 BRI 11 46 #F. - Hamel

(2000) WAk P —A G GBI (R i (1K = 22 el DU DR 3 e, 23 D e s b 45 vk
Nb 55 552278 75 ARV IC 2 LR R 9 (KR HES/E ] . Afuah Rl Tucci (2003) JUJFERFSTH
R, WL A TR S AR 1] DLl = AN 2 Tkl , B R Se 48 A0 Lz A " & RIRe I
B B R s R AR AL G o . L RE T R S B AN B A S —— R A
A A PR B A RGNS S R AR A e L ARBESKR A
TR X5 R EAE P EMME I A FAT R AFIAMEA P IR SEBURERE A A EAE =1
REJT DREFA A SEA UL 8 T s o

=\ REB R SR A HESR

ML E - (SRR, B ATTHRNE T AR Qs OIT 2R IF MR (Porter,
2001) o “EEATESE T Meps AL 1 Ay A 22 Fh 2 AE 0, A0 T AR AR A T AL B0 S M1
RIS AL A A A B AR GRAE 0T 05555 (Hamel, 2000; Linder and Cantrell,
2000; Osterwalder and Pigneur, 2002; Rappa, 2001; Timmers, 1998). R A A {E A 1 78
R ZHED BB E AL — B0 S, ESRHMEE SRR R AN S Tk
VFZAMBIN AN B, QR EDEIASIRE Rl 1T 800 BRI, 125
AN mD T UHMEEIE B RE LU E T %A m & BALIL A R #ANME ) (Afuah
and Tucci, 2003). 7EH%IE T LRFFFASMBIN R Z )5, BATHAG 2] 7B T LA 2y
BIAEZE, VR 3T WL R 3R
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: - ¢ Five Forces framework
¢ Disruptive innovation model ¢ Value net model
¢ Network economics ¢ Supply/buyer analysis
¢ T and competitive advantage < Institutional theories
Internet/IT Environment
Firm capability The firm
and resource boundary

. ggt?;'o analysis e Marketingtheories ¢ Vertical boundary: Value chain
. : ’ s, transaction cost theo
¢ |T and business alignment ¢ [T adoption analyst ry
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“HrE” SRR

it — A B R A O BT o MSTHREZER AT TRT BUAER, JE i Ao Cgtiz AN
[F] ISR W] T A BRI (B A 7 A0 1T LI EE 22V, IR B4 5 %5 7 4 {i (Afuah and Tucci,
2003) . YA (Alt and Zimmermann, 2000; Linder and Cantrell, 2000; Magretta, 2002) %545,
Chesbrough #1 Rosenbloom (2002) [HIHF5TIN A, R MAR AL I E & 0 S0 Be 8 5 | 90 8 Wl AE 1T
AP NG A . Magretta WITA 4 — N A5 VAR R Y 12 REAE (0] 25 40 1) e e ST 288 2
WHEALTF W A2 VR A A RATNAZ AT IR ? FATTU AT e — 5 A Z T A 4501
AT T R RS o Bk 25 2 Magretta 1 — 24 H, AN 2 w200 R IF DGR B0 T AN R
JARAR, AT AR R ot AR AR AN U B o 7 22 A A A 22 S BUAS 2 e VP I B
W& . ML Mahadevan (2002) IR, py ALY pl e — AN BEME W] SRAFIAC S 1 vl
At 23 A i i e M AR TR Al 25 A I B . Mahadevan B 2 Rl 2 AR IR IR IR AR SR A TR,
WA B 2 s A2 5 PG I RE— MR AL, TR TR 250 w0 S Aok I 4 22
) EACKYE . Amit Fil Zott  (2001) A4 REGS GG OME . 324 R ML 2 ARG N 2%
BEM S AT Gy PRI AR A 2 R )08 SO (e 8 ERTIR, Py 22 BEAH R R b
T R B ACAH R Rt S

EFNN, P A G FAT ] — AR EAE T 3 EBE AT n] KRS 1) 1 b 4 2 UK U 4 2 04
AT, AT MO 2 U E, e TR (B RRE e XANFE], EEAE
SO RS MPASERY (1) s ST L T ARG I 2 (BRI 2 B B AN By ], 2 R OB S AR BE
TRAE 2w AT HFER FE RO . R AISE S0 35

“KNEIRESI. BIR” HRbER

— AN GF () 7 M ABE TR DA J R A 1 AE ML 22 A mIEBIIE L] (Keen and Qureshi,
2006) . —ANAFE AGIE AR 5 A2 7 XL GE A, X5 | H T R 734
HESL ) 55 AN 2 T ——2 "] IR ST RIS J8 . 76— 50 2 3 TR IR T AN B 5 A B DRI
MILERE, BRIV o MEFA A FIE, AFFERH BP0t T = ARG i, i oh A =) i
THMEMRNE, xR, 2w im0 R A8 R IR iE T .

EH A, — A PSRN % B8 FE RN R IEFI I J5 R @ s, IR A
B IEAHUC AL . SOk CAS IE— IR 2K — WA, 1E 40 Osterwalder F1 Pigneur (2002) 7Efjf
FEFR HAERE s — A28 ] H A 7 Sl R IR 45 PRk 2, 1E A 8 ) 90 90 3 SR s e R T h T 2l
MWEARAT R R BE S0 FE . Lee A1 Hong (2002) A RMVAERIEREL T — ANHLZE 5 24
FE R 2 ¢ HE. Chesbrough £ Rosenbloom (2002) WJEE#E—E4gH, R MbAR Y LW
T — R BV LN A 7= 58 2 B i RIR S5 R AR =B 1), BN R R AR T B CRE
RIBEYE . BE 7 AIAL. Hamel .71 2000 4F mli 2 IR BT OME ) I 25 A4 Z000 T vl oK it 2 4
L, O W 2 R ED RS 2 LA HLER R, Hamel #8637 @ AR 5 A0 B 011
PRI T AL o

“ANVI R HRARE

— AN A B DL REIAS LD, R BT AR EE, RIXE E 5 e ) FAR S
PRI IR AIERNX— H I, 2 5] WS A 850 1) 4 S 20 23 65 P AN SRR B R i o
F—RIEREFFS ARR P AR GRS Z P EER R RIFRKR. (Lee and Hong, 2002)
NG IE ) RS A A W B 2 AR AR, eI T AR RGBS 1), Rk
E TS AR EEE 2 AR A R K IF R R E AN ER M (Methlie and Pedersen,
2002) .

PR A I b, o8 7)) DU R AR 20 5 A9 B e 5 ok AR =1 . TEEBURIE . L
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FRASE 28 G 20 i ey G B S I 1), T 1 R 20 0 DU 5 7 o 2 FE AL SE BT (Jelassi and
Enders, 2005) o KSR il 17 7 AR R €, T 5 2l A 0 i AU i 15 B 22 1) 7 2l
&, WL 2R P T 277 5 (Evans and Wurster, 1999) o 3 SL R FH A T 248 P2 IR 2%
FAS, AN I 2 =] RO «

PEIFFLA S T AR N 5 R AR T R A 2 IR R 2 o & 35 Bh 3k
TSR (R PR AR AR AR 22 5 RIYE 28 5%  (Mata, Fuerst and Barney, 1995) o B4, fn S f i k4 2%
FHR 5 7 VAR IR Sl U I R B ke JEL S I, FRAT D gl B B L B A — AN 2 ) e as F AR X 4% 4
JBE A A B R S AT 45 B (Gulati, 1999) . Prahalad i1 Ramaswamy DK g b s 74
T VE S el s I 2% 310 R S A 35059

EAEHRAMCR AR SR BER TR R H SR TR, RIFHK
F R ) IR I B RS Sy AR 1R mT B R K EE T

TEA W E DS b, R AR () g8 a7 32 BT 5 1A 2 AR 22 5% 24 212 (Bauer
and Colgan, 2002; Porter, 2001) . 1556, — MBI 1 75 PSR W % RE S A 12 2 ) A (5 4 &
(RIAR I R A A P Al Dk (Timmers, 1998) o L, BV AL DA 5 BE WS AR BN ME B3 1)
K, WEIIIAL Gy WA R &P O R 5EAE (Amit and Zott, 2001) .

TERDVA R A, Timmers (1998) WA A (A3 1 5 50N, 12 A PN S AT R 25 #e) 5
AR RIMBEE R bo IR Nk SR s g F - RN gt 25, JHed
PNEVE— AR RS )34 (Lee and Hong, 2002) . % T—ANAw] k3, WME G fE7E
TEFEEENVE . A1ER BRI R AR EM 22 h (Hamel, 2000) o % F ALY [
3BT A% SV AT DI — AN LGB L, BRI AN E I 2 52 2 7] RN FNAE A7 g
71, AL IREE T BN G A T 28 I B e AT

“HEL” SRR

T VAR IR ) 28 DU A AE P RIS 2 W) 22 R T AL IS, A BT A 2 A2 73 (Afuah and
Tucci, 2003) . fEZWET, MIEAFRAGE. HIRE. VAR SOt Emm, et
TESEMAZ A 7] B AL AP b AGE AR Y ——BL 2B ], 204 T 0 AR B SO 7
wis TR T LU HEAFE ST AR BEORFAEE L 2 AT AR5 7 2O SCAd S 5 R I A 1)
T N T IR E A R AR, 2B AR H T f# FA R 5555 (Osterwalder; 2004;
Tikkanen, Lamberg, Parvinen and Kallunki, 2005) .

TIOUL 2 SR Z A 2 W] BT AL P b B SE b B o FESE P IAEE R, J THESE 4 h BUE 1%
) L TR A PR 5 4 8 B B 8 T S N8 TS R A TS R o JE AT A — A KK E e
SN SR R DR SR AT N % 49\ % & (Porter, 1985, 2001) o /A ] A Z108 R4 I AERMOUL 2 T 4 37—
ANFATRE IS, Rl N AR B L RIF R SRR R, SEE WA Ht b . 9 L
FIRAFAE AR R FR XAFAETE G % FR B AN T CEANTRR RS 5 A W R b HAMY
B A E] D o 2w AN IR B A w1 5 5 1E 3 2 T) R R 5% ZR 2 6 )3 A AR B i)
(Afuah, 2000) .

“Bl” 52pERE

SR i e — AN U R . BRI R IR, XET IT AFkdE, A
ERMANEEL . B0 1T AR RN, NOR R R AR AN S 2 W,
FHRAE S B B A Sk [ 2850 38 K KM 22 20> (Chesbrough and Rosenbloom, 2002) . 1 421
P HER AR, —ANAF N RS 1T MR, DLUBE G i p R R A R R
(Christensen, 1997) . Ht—30kut, —ANA AN %78 70 R HRH AT 24290 8 M il 2
AN T Ay B SRR 1 A0 L AR 6 0 A AT T PR R 5 oK
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IT MEf I K A TIAE A (A 2 N B AN adot, —Jrim, P Rsal
B BATH AR 2 R ALSs, AS 07, T A s n T iy b sa 4 FE BEFNE
WARRIE, KA A3 AN T P R 485K T T 1A 2 W) PR s ki O T BRI, — AN AR T2
H CHTRe AR A IR B O 5 5e 438 X 43 ik (Cordella, 2006) » JEFGE IT A7 AR (1)
RGP A AR S AR v b I AR P2 RO AT g, — ANl mf LAT RAG I e 7730, SERA
MR G LK 22 b 2 FEAN RN H AR 9 2

IT 0 FAFAT— N A B E A = o BB 45 S 2E5% 07 (Bauer and Colgan, 2002) . % IT )
1IN T 28 5y IR T A AR A, IF BT AT 235 7 23 (149 DU 7 BLA%
AR, OB KRB A A . T A FIAL i H & P2 AR AR h T2
KT IT EARIER T Frigfs “HrEM” (Amit and Zott, 2001) . —ANARI NV iZiz M 1T BHL
A8 R RN 20 W) 10 SR B A, KA Bh T 2w FE AR AR A sE i #4 (Cordella,
2006; Porter, 1985) .

HArA ik, BTSN T o0 AR AR, BAbTZ M2 BRI —A
P Y ASEIR i ) 5 7 B R TS AN B I s e ) o G LR SRR BRAT T T LUR B, BT A
(RATE S S0 i I ASE TR () FEAS T A3 (B A P B 1 3R, T 2838 T ) 2 BT A S i 5ty LA
1), BRA B AR T i AR AR AL B AN, S B AR R A S IS
B L B R ZRN 28 G IR s i MV B R 3R I — a0, AME AR = I AR 45 Sk 2 R 1 A
LER DL R A FIANE SRR B S8 BRTIR, IEWER— RS IANEE, B8 U0 1T ML A
RRR T — AN A FHE 5 fe 2SR ANt R 3 5 I8 4, B A Rl iR FELk
JiE ARFESE SR A BE R PRIAE AR e T b, — AN ) B A N R 11
[ s 70 70 R TR B

0. EHIBTR
FEIX B ARG R 1 70 “ AT ” A B =7, R 2 DAk IXEe s

R T ZEER I R R T, AE4 FORIIESCPIE A TRANEE . XA BTN H 322
FEF WAL UEBIEE 1R A 3 T HE SRR R AT A TP SO RATHE 1

& Insttutionall SARFT
e TV broadcasting ¢ Social SMS and Internet
< Mobile technologies and SMS usage as hfestyle
¢ Web services o Cultural Western nfluence

Iinternet/IT Environment I

Bourwens e RO S e )

Flrm c-p-ballt;n
( and resource

G boundary

e MyShow foregn & For customers e MyShow Dragon TV

controlled music Entertainment, voting Lycra, Sohu

distnibutor SUM participation, value- e Super Gul Tian Yuan
e Super girl. state-owned added services MCD, Mobile operators

TV broadcaster HSTV & For firm revenue Sina

talent recrutmennt
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X AL R XARE: B R ES R ALE R
R IR Skt gy LRI 24 FH > 45
% W I IR 55 I PHJT RN
IT Mg
n M
! v
— >  —
Y e A
Sub

SR
[R50 AR RAT LSk SUM
R S

T 1L

S BHEHT

K SME: R, PR
5. Wi EEsh
Kawm . A AA 51

ORI
RMEARTT AL
X MG
Pk, RIE

RURS

%75 H T 2004 4 DUHALIE S T H B EXTFGREH, t Bl EIEGORAIRA R 275,
%N I A BRI R AT EUERIRER 2 SR 22 (Universal Music Group)  SEBrfil; 1715 H f14E
B RE), BTG ORI A BV TR I AR T Ak, Ui E AR K
17 sl AN 2 %05 H A A 2 ———FE1% 1 H 3G IR R 7 % T 1R ey H i
AR, EFATT DX R A, e biid it R kR A AR, “3®M
BT AP BUNITEREIR. BEREE SRR T A A RN S S5k, 23850
SR )\ I EESRIE T R . A EILH IATEX, A hbedbnts BB ML BUNA
. A 2004 JEE = AR AR T PAES: A A AR ESAERE X H o TR sS0UE —
VPR, HAP AR SRR KX CEO, MM L8 f 45 JR U - T8 v 52 AL
ZIEHEILW S| T — T RLET-Z 5, (B a A2 300 7 AR TR ZH 54 (Hui, 2005) .

IEWEATER — B BIWIEE, OEAAAE T RO RO & o A8 ATE ) i
FA TR H AR %17 H ST H 2R Bl EISGARA FRA J AR R AR 4
SEVEA, [N RIS ARG PR A W) A5 S Ik b T H BESR I — e D ias s 1 il AR 07 AL
VE R 3% 116 WF5 B2 A5 T B SRIOE 2 1071 =7 BREBUCE 2 (050N B i i) ri ek
(7 B H AR T 3RA5 5 22 (3 ol s SN BE0d i vl A RGO T 2 (1) sl s DA
IO . B, VIR FLIER M S S TEE T, S5 E A ARG T R 22
BT NA, RIS T e 2359 SRR & R ZAT T A Skl T8 %4k

HT T RERIETS Y H A S I A L], Gl AT T E S L AT R R B B R
IR RA AT R BE A 08 53 A TR S A RS

T, Rl GG RA IR A A IR ER & ARSI F 5 e ) AR AR e AR A, O T
BN AR TT RANB IR Bk, EIBGRIRE R AR IFG S 407 DAE, W EE T
WAL SR BIRTE R & AR A A TG IFERAN S, 53R, IR E g N dE
AT SR SR AT B

41



(BRI T]Y 2012 4655 3 3, S8 11 1, 201249 A
Global Media Journal, Vol 11, Issue 3, September 2012

SR, FRAIRFS IEWA /1298 B 5 PR (EA B . I FSCREEI, 2705 H 5w H I
Je ok b B IRIRAT PR R IR AR AR AR S A, [N SR A DI A o TP A
TR RIS, w2004 T K I AR SZ A I LA 5 AT 1 2 5 o (R IR RS H
SIETIRME THLS, HBAE AT KURBIEE 2 ME. ZIET 5. ik, thathsr, &
PEIETFHRBA T TR S H WS o AL S o (EE X A AR 5, A ATTHIBE A k1
N2 I E o S5 EXF— M B AU 5 AATTUNAS 2 T IR G- SR 1Y H X — R SN E
IEWERERE SRR AKX CEO i, TRV TS 240 555 SR A AT 5 AR — RS8R SR
7 H (Hui, 2005) « 25 IAA, PTA LT RN D 2388, IBAMHALg N H e 2 i%
Fel .

TERBEF XA O, 1T R AEAE A R ERRIIVER . O T HER PR 1%
AT H BRI, FRATTLAZR; ST Ak ) R IR B IR S AN KB T ## . A 2000 4,
AERIE R T %2 B S IR ACR i, B ARIE s B NS AN T U - R A 1 R S 1 K T
(Saccone, 2003) . S b[AJINy, A3k R A AT H BT S8 T, RRESON KR R B
9, FALSHE A W G BT I B S A AR KR RN, TR E R G R s T
AL A A G, IR — R SR R DA S, AR R X R 22 45 . R
MM, B BGOSR IR A R A A0 IR BB S E AN T “ A" 75795 H M A Bk
DI EEE, HIANA, Eilg EIBGURA IR A R NI “ TR A h—AS 5T
AT H, VAR 16 T 18 5 TR BB R BSE . A ARG T 2 50 E, R
T 7 1 A HR 1 380 2 I R RN —— 1 — s506 T AR W B A 2 (ks 22 LU LT N3
MU IR B AE ST 1) 11T 2 245

H TR RIS T LI RMG AEFRATR AL T AR 3RS o 1E 0 FRA 14250 #
FESE BB I KE, il EIE IR ARG BR A FEA — AN G oA, A B AN H B Sl
WAtk B e T E, oA A CRTESLE (Holzmuller and Stottinger, 2001) . 4R 1
MR F5 g oK, Tt Bl BB IR AR BR A Al IS S PR ER S AR S B A 84 T
T 3 5 AR IR ES (Anonymous, 2004) o 1422 J5 TR 200, i b B 10 o ik K HL
PRI R S5 T A RS AR NP 0 AT B ——h [ 7E 2005 FEFHLH P O& %
15 544 (FE B IS, 2006) o BT, FAHLAE I ) B 22 o AR g T U,
IS S B L —Ff (Gong, Lu and Shen, 2005) . {HJ2, g FREGRAT B A W IR
O EREIX — E RN, AR TR IR T 2 LI 3l ia 78 /i sk s S 2 5 Lo Hi—
—ANAN A FLPLH S R Y 2 RS E, TR RS> T B alia B i X — W 4Bk b —
Wo X— UL “HY L oy e R E o

BH LS

T 2004 4 H1#i e DAL B OHIVERG H ) “ B LS 7 R —RIBEIE ST H, okl
2 B R I FL A A ——Z2 AR B AR . DRI H e 44 “ 52 4R FLAM R &
7 Haz i H R ARS8, 78 2004 41 5 HE, M S AIETFRE S “Bg s
PUANIEX [ EE SR Kvb B B9 atRI i (Anonymous, 2006) . %15 H ZEREESS —n it
FEHIRM E R, AT H T BIETFIRA S I, NTIRATHLL 2005 4F 1 H ZE 4 11 i
FFigik.

BB SRV 224112 5 PFHIE T R Yoe HE B, 2 I S Rk F LR
B S5, 1% HIE S SR o B S mt AT T B S, R R R
IR, HAH LT LR A 12 00 A AR D o SR TR (R HEA 2 R 24 TR SRR
SE IR o G I AR SR H RN L@ TR RE IR 78 43R, 3X AN 00 7 Ml A X5 Sl s
YA I ARAT BRI R . S DAL A EDARWCE T B Ja Pt it
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MU XS R et NRFER = A1 TR 7\ E IR, 25515 N i
FIRE] T 3,528,308 TkFGE, T KW JHEWIR T 3,270,840 5KIESE, FHiKkFIHIL
W3k T 1,353,906 sKiESE (B2 H 7 W7 .

b4, BahicE il s e S5 Gk T BRI s« BN P &2 i L% 15 5.
T PR — R G, HAPE RS B B “BY s A BERL, XFE X
F P S AN 32 2146 1% 71 B AR I o X Rh RS A S/ 6 Jt. Sk, T
AR S 5, &5 HAra i) S5 i B, 5 IR S e b B 15 #-E07 BT
MAE LB — B, ) & B i 15 -t AT BRI i i “
M2 B WIS o . AR N Lo SR TR (Anonymous, 2004)
SIS TG TE R R NG, S2AEAE IR LA T 20 (G BIRIR L, MY
KIm T W% (Zhang, 2006) « 1 5 & TI51 g PRI R RAL AT BR A =), L L 7 2 A AT 14 1
T 2B B S (1) B LA —— RIGAR B S LA T 54, Ay B DX SeyB /i AL )
W HEAT IR LR CD ANAbAR 5G4 o

HAr ik, “EHar” M A r= i o e B ok iE W ——= A3 538, W
AT AT ISR o XAMEA PR S| T R TFHLH -, [RINTAEe 0F I37) 3 i
PN —IRBEE L1 — A — AN R E R R A S B

BRI, “HBY 7 AR BT A7 M S B A NS ) SRR A B A S
P SRATNY IR BURF LR AT S 6 3K ont VA DL R A2 B0 oI 4 P 7 K.

YL AN T QRN A T R ], LA R T AR 4 B
LG LR = E HAR ST Rl 1 3ERE 2 1 1¥) (Carvajal, 2005) » 1 B ALAEH [
KA R I g J—F AR IR RR V2 1 H 28] TR . 76 “B9 s %
P H A, 3R B A T A S R R, e A0 AN R —
— N EIEE R ST DL 2w S5 S ——— LRI T I A

CEBY L it CEEEBG BRI ETSY, X 5 AR B
IR B AT Gy, XIS S8 E SO AR AR RS . FHLE SO EA
AT LR BN SR 9 TSR g5 b, TR AR B T A Sk
R 2 TR R e 2k

. WieE5gR

G, AR R 15 <RI R % 3 R TIPIAR
IR, BEAMEFEAS S5 23 LAMHT. BRI IT RILHUE (L% 4). BSMEHIE
FEpRITBURIE B RO, IR T < SRR R,

I

SUM HSTV
Entertainment
$ 75 “We tell you” N\, $ & “Tell us what you want” St
Sponsorship Sponsorship $ $ ?it
— —
$—» MyShow $—» Su;_)er s
TV TV v Girl $
Advertising $ Advertising $ |e—p

Votes
Active Audience

R R R RRRR

Passive Audience Passive Audience
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®3 CMET 5 CBYLTET NG T

Sponsorship iaiul]

TV advertising AL

SUM entertainment i ERE AR BR A H

HSTV T MER

We tell you TG IR R4, IREAT 4
Tell me what u want SHBHUAMEGHER: IREBEMT A, HFH A
Passive audience I BTN

Active audience F B2 AR

1: BHE: AT GPHr iR A ml Beski - ablea?

2: TOUIAES: A FAEE A

3: fhay S0fb. HIRE. A @UFRIE

4: 1TV

5: B

6. 8: fZHm MG S): ZEBLR S R A T AR F AR BRI RE ) 2

7. 10 : UMESHT: XTH R, A A RN 2 A B IME?

9. 11: wwEAS: Wi 8 55 Iz AL S i, %A w i e R A B 5 vk
N

FIEEIFDEBN? WEREAR], %A "z I S A w A RIS ?

from this IT innovation? legal, economic environment

+ Micro environment: What does
Technology: What the firmwant to compete?
opportunity can the firm get + Social, cultural, institutional,

Iinternet/IT Environment

OIS

Resource and capability Walue analysis: For Capability exploration and
exploitation: Does this sers and the firm, oundary analysis: Can the
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Network Nation: Inventing American Telecommunications
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XEW  MEER , Bk, BiF

Abstract: Telegraph and telephone were the first batch of modern symbol of electronic
communication networks, but they were not being well known by public at first .In recalling their
historical evolution, Richard R. John show us that the factors which let people decide to connect

© HEAY e 25 (Richard R. John): BFG LUV A% [ 2% Be 02, M =T 1) B A ST 7 1) 35 44 2 38 X I
g AR R (LR E 5K . 3 I INE K & ) (Network Nation: Inventing American Telecommunications)
3K 2011 4E3E E Akt 224 (Business History Conference) $i7/R K o R HI, [F]INSRPEET ) A K AAE B4
B4 2000 SR AR DT LI AL ARSCFEAR 2012 45 5 H 24 HAETE K210 1R) 44 UE PR I S5 Fm 2 |- 3
M
YRV, TR 5 A A B A
O VPR R, TR S AR A B LA
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network not just because the technical and economic boost, political and cultural factors also had a
significant impact for us for the network information. Richard R. John’s core ideal is political
structures determine business strategy, the most significant factors which shaped American
modern information infrastructure were government policies and civil ideals.

Key Words: network nation, telephone, telegraph
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EFRAEHEIR

BIUBKER: HMFHEANE NS
Making the Connection: Digital Media and Intelligent

Networking

[X] REE-FHRAREO

Lo BYEEORE

FE R

PXHE BANTHRETUREEXRER, F—MHRRTGHNARIEEEE 6
&, EFNRERE. HFHRMEA T AN TEEMERAEE. ANBIRENBSHN
ANMBENMALANMNAEANSHEEFE  MREEMSE , REXFHERFEGNE D, 2300
RATFE AR OR T MEER MR FEENFRFARBEERIT T R FRAUEREMET
o ZRAMERETAFNRREERR , F ARBWZ R BRFRENMNE,

XREH : BNABE , EEME , EXXHEE

Abstract: Technology is integral to the media industry and with each new technological
device the creation, production and distribution process has been transformed. The digital
environment accelerates the desire for information and connectivity. This paper examines
intelligent networking through the lens of media convergence or multimedia platform use by
individuals and media organizations, with particular focus on the potential of social media.

Y kS ER UG RS SE (Gracie Lawson-Borders): & [E MBI SCH BRI B . BIBUR . BRI B
LRIBF TR AR B B B AR EOR . M) (RN B S IR BRI RTE
BEAT R IX S LR . b BT TR D B AR G2 (K 40
PR AR TR S AR R A B LR T
O PR IRAE R VORI S A R B LA
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Secondary analysis of select data from two studies on online use and social media from the Pew
Research Center was used to examine networking behavior. The secondary analysis found users
are increasingly connected and find value in the networks that are developed through digital
technologies.

Key Words: media convergence, intelligent networking, social media
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ARIRFHVRIR S R P R I AF A, IXMOC R AT A R HARAT TR 45 2R, B Sz B 1 50 3/ A
BT AU R ()8 45 B .~ (Putnam, 2000 as sited in Ellison, et al, 2011, p. 3) —/4>
KT HEAT 2845 & (A AL 25 BE AR PN I A U R T 17 3K 28 5 2R 7 SR (1000 B 25 10 ) 474k, BRI
SEAR IR B0 )4 v (Steinfield, Ellison, Lampe, 2008) o it 2r % AR A Mol 2 5% L it
FIUF AL, 1E4% Zhang, Anderson and Zhan (2011)7E Al T%) 5% i 1) 4 [ 2 rh 45 21 1 20 ) $icdis
HATH MR ) o Sl AN R 23 AR M AL AT M 4%, AT s ae B BIAR Ao #EasBEA
gl s M2 bR Ak a4m @ 2L EIAA N ERSC R GF4L (Zhang, etal., 2011) .
MCHE SNS SR8 P e 2%, NATIHE A IRTET I O¢ RS L Fra i o0 R . 7R RE
WIS IAEET, MR ECFIE S T AL AR J1. Christensen (2009) 318 I HARALE,
P ORAKEE P 265 (KM S0 [ A5 VR BRI Ya o 28817, 8T LinkedIn 3XAM4EAT 9 4%
s m IR M BRI 2, T Bl A 3 S 9 2 R e e E B vy, Al I 48 AT T3S I 1745 8
M BRI 0 T MR 2L #E 25 B 28 I (B R SR R AE 22 5F B il b )
A AL 2 BEA P RAT (P LF AR IR, KA 9 295 F A PR S LR JC BRI o 5 BT PR ity FELAR 8 )
ATET FRRE A RTANAT e b A 1 55 1 10 W 4%, AT DULEAR AR J2 T L AT 138 ik TG 26 99 28 {4
KR 2011 4 AT & T W SR EZ 2 “HHIEE R RerE” , SO Tk s ks M 25 40
h BT AR e PR AR, 1R R T LA By e R S T A AR
(http://www.youtube.com/watch?v=8KLbvnKV67k) . A7 AERti i it (R FFIE R, IX Py
HY R TR EIEEERN . “AT & T AalIMEFIH GSM (BB INIEE RS HiR,
EEAIE AR AN LR G H AR . 7 (ATT.com; 2011, p. 2) BB FFEE e
BRI i, A ISR R MY RN AN N2 T AN [RIRD 2 () 9 R R N SR IR, 46
AR 23 W AE 2011 SEBRFR KA T — M AN A 5 Trove  (wwwe.trove.com) o XA
W S5 R 1 T T P R S R 2 o L v s SRR IR PR 3 LA 2 T DI A AT T 5 R 2 1)
B kAR B DR A A T AN AR AR o AIXRPAN A B B h BRI BT A FE ()AL 25 Bt
A, K W BOEATEHE « SR, & /DR TR IR SRR TR A OC R AR (1% )

=\ BuES

ASCIEHCT Pew BIFFTH L E 2010 AR WY IRURH 70 ) L8 K0l R idEAT — o #r, LA
BRI FUIE . “Pew HIER 5 36 ARG " IXANITH o i) — 5 2 “AEas s
i OFIERATTIAEE 7 T H o J5 375 2010 4F 10 A1 11 JTRH Wi AR5 T 18 5 LA |
ff) 2255 AN N, X A E e A ] e FR T AL B RN LN S 58 e IXAMIFFTAR A Pew it
FE O Pew HLBEM 555 N A AR X — 3 H )B4 (Hampton, Goulet, Rainie & Purcell,
2011).  “PIBEMILEAE R HESCHLE H Pew SISO SEL, XTI A T 25 AN THI T 1Y
v, M PN U S 94T 4 (Olmstead, Mitchell & Rosenstiel, 2011) . X PUANAidak 45
e o B U5 1) T B o 0 sl (R 3& A2 2. Sl AU Il i () 3. P A R sl PR iR
By 40 FH7 BT IS H O Pew BT H 0 B 7K B 10 2% IS MR A 5000 e 3R A 4t , 3%
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ANHECHE 72 I\ 5000 A 169 35t rv 5 11 6 ST Pl A5 JE 1 0, 5 J T2 L e TR 1) 25 Y
ulio ZHFFTIEE T 2010 R HT =N R X LTS (1) I sl AT o3 A
FEAT P 4%
S IFFUE: i R H A 1) R i R 1 A AR AT DA 22 PR3t ] DA A
o BEAEEE MY KB AR, AW uE (SNS) [RGB R L AT A . Pew WFFTH L
() “Pew HLEK M5 5 [E A A3E” T00H £E 2010 4% SNS H - RS0 S 4T 40 M 82 1 X —
ME . M 2008 ETTAR, FEATRILAE T ANEAGIN T 6%, 59%I1) 56 [F e APRAbATT 2 D%
—ANEAZ MG (Hampton et al., 2011) o #1738 W0 Z4 07 TR N WS4 A8 190 3l 45 FH 3 1R 2 28470
DA S IR AT Ay Al 45 ) 45 DR IR B . Facebook LA (A5 92911 H /- B3 456 Ak 412
K3k, Myspace PA 29%(1) 1] ) B, Linkedin (54 18%[%) 11 ), Twitter & 13%I1IH )™,
oAt 544 10% ] ) (Hampton et al., 2011, p. 13). 2011 4F, Facebook 7F4=3Kk{E Fl N A
7.5 L2 TR, e —2 (g ] P ARl 8 Fifi Facebook (Facebook Statistics, 2011) o £+
AL A3t A A FH 5 )P K41 8 M\ 2008 4 33 % 1 i) 2010 4F11) 38 %7, W] T ALAC M 45 1%
BAHZAE—ANGT F R 1 BoR TIEARRAEAZ M 216 F RSN R 4L 2 1 23 ic
H oL

Rk 1 AR AR o A 1 23 b

RS MySpace Facebook LinkedIn Twitter HoAh
65+ 3% 6% 4% 4% 4%
50-65 10 19 23 13 19
36-49 17 25 32 24 21
23-35 42 33 36 34 28
18-22 29 16 5] 26 28

1 EHKI: JETHWFITTH NG “ LIPS FE [N PTAERT " T H 0 BRI F AL TR P i 2 (2010 4E
10 /20 H#11 /728 [H) N=2,255, RZZW/E +I-2-3 TE 4.

XK A R 36-49 B 1K —EIS B, ALAZ A H S IRP I AERS 38 X s Hid
LinkedIin A/~ /5 32%, Lt Facebook 1) 25% 5 A B KL, Hir 24 LinkedIn /E 4 B —A>
AR A i S vl e Sy N L A e e S N 2 = e a el <2 L2 W d o N 1/ N R
BESTIAAR. WK 2R SR, Lotk PUIL 56% W H I 7E A8 W2 H - b 24,
QAT TAE F - MR FO R R P b b by 258, B oy B8 43931 ol 529411 54%( Hampton et al., 2011).
AR R & EAER BT THE IR, 0Lt a1 P 4 v i N Br B8l — Itttk
T T o3 BT 552 T AR A I S A, 31X A7 B TR BILA - B R P21 . Facebook F
Twitter 3X P K W9 2651 5 1f L A A g RKAse b, B R 4304 52% 1 33%I1 F = il i ix iy
A6 5 ML I NHTER R A B LS, 1 MySpace Al LinkedIn 4 K 48 R ALK —147
B, 5k 7%F1 6% (Hampton et al, 2011) o VENECRES AT, AL TG IER A
— AN R )

H - ILEERIEE R AT 0] DU R PR B 4 SE . ASBR 1% 1) SERr M It it = A4 T iPad,
U LA PR FEU A A P R AT 8840 11735 (Knowles, 2011) o A2 8h & @k 2 4]
TEM %P3, iPhone 7536 E A S m MRS S N 48 i e B, o A i | 1) 2.9%, LU0
B2 m 6, MR 2.6%(Knowles, 555 Bt). BLLESKVPWT AR b v i A
I Z IR R AT REIE R T, AH L % 75 LK 5% 7 U 2% 8 1|1 27 e 2010 R 28 B T LA R
(7T FEXT 1,600 S HSFARHLNG A P TS 2 J5, A—NEERRI, L 35 2 F 64
2 Z A N 55 P AR AR R AR A X — = o B 90 2 DU, BIY 80.2% 152 15 A Y3 1k
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55.6%I1)52 i & AFE NGB+ 3578, 70.2% [R)5207 5 R h AR UG JE 300 72, 84.4%
1) 52 5 5 2 7 S0 R ) R0 s A AL AT DSl P ST b o 119 32 S P 3 o da et 5 LA B P SR T 1 AT L
B, WS P2 =N, B 78.6% 0 AR R A A8 B 30 23 BhAESE FLTAR
FEL G E 0SB ) o 7 ) R S A AR A O ZE AN Z I R I L AR AR 2. HER 52.5%,
A N HLHX 50.7%, JE3i 30.7%, H4R 18.8% (Fidler, 25 5 )

Fidler (2010) MBS /E—MNRFLEZ WIS iPad HI- AT 2t LI H . —A~ i
Miratech (2010) kA (1) 11 B2 P90 T 328 B 132 BRI B AR SC 3 RTAR B8 SCRE i S i 2 5 F
G A7 T DX R 3 RSP e i S A 5 5 Bl A S (R R R T o AR BN ) B, PR
BRI ZE e SERCPHCR, 15> 138>, BURIEEAASCE 1) 11 #b, B X B AA
B B AR FEFOGERF A AR = (Miratech, 2011) .

RAFPATH

TEASCH, 58 AN ) B 2 () 4142 W sl A S AT A o ARSCRIEEN T B2 SO
()28 = E R IEAT Ao SRS BB 1 R B T TR R o 11 I
EHLT 25 ANKALCET I S, JF HAFST 7Ok Le st e A, AT fe) Sl w9 i, SOk
fAIESFFM L (Olmstead, Mitchell & Rosenstiel, 2011) . %0548 FH T JE /R £ 2010 “FARHE H
SERIF BB 25 AN KIHr I Rk (O HEAS o R AAE T % IF ST R B K R e R s R L
He4 o RIS, ZERT+ 24 h R P S ARACR s o ) -7 1 RO il () = Rl A5 . B el 28
B T ORI L AT BEAA o kA8 A LE 7 B A HE 2T DR 2R i 1) sl it e 9 P R B EE 2 1) ) 8
JCI & Facebook:

TE LA RADE I st Facebook fich T HLi SIS B3 58 — KHEsh e . 44
M1 Twitter JL-F38 R 5 ATTERBORT I (KRR . [FIRE, 4P B TPl ,  H B0 B e g 5
Ao T RN T Sl 2 a2 5.

Fetk 2 JEIRARITHT 25 A7 il W9 il P 1R 42

H 4 W 35 44 4 A 35 44

1 Yahoo@ 7l Pk 14 H 397 P 7 S hi
2 CNN 7 b 5 15 BBC

3 MSNBC %7 % 4 16 Examiner.com

4 AOL [l 17 Bing 7]

5 NY Times.com 18 Slate 2[4 M i
6 Fox 7 il 45 /9 2% 19 Topix

7 ABC 7 [ 557-  45% 20 Boston.com

8 The HuffingtonPost.com 21 ARG & /Nt
9 Google #ifal 22 Telegraph

10 Washingtonpost.com 23 Guardian.com.uk
11 CBS [ [+ 2% 24 NPR

12 USATODAY .com 25 ZIMEHRIRIR
13 TSR 4
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1B JE R E 2 7], W Olmstead, Kenny, Mitchell, Amy, & Rosenstein, Tom #77//4. (2011 %5 A9 /).
[177 M5 ARTLE, EAL, WTART . BT DA H BT H -

AR 22 (IR TN A A2 1 DR B “ 027 Fell, RS2
Facebook 1 Twitter IXAE I A-AS Wi o 7R TH I HL S A N SIS B IR Y K T W28 (1) 30 [ 0
SEMYE T o BFFORE—AN H D0 ST e Bk AL IR FH Bk “— MR 7, ek A H ) W B
BT R R 10 I AR RS 7 (Olmstead et al., 2011) o Qi S4EA8 W 45 4 5))
FH P A3 0 1 D9 33 PRI 0 IEAEAN BT I 558, SR 2 2R AN 75 B A TE B 0 A iR, JR 7 22
KGR LSRR 2] FH P 2 AL AZ I 3t SR 1), DA KHE N IR 28 FH P 5507 X 244 1R 045 2 K Facebook,
M — AL A Z 18] 5324 NAT B 358 A AN o) G 537 P P 1) 45 A BB AT 23
=L A A ARSI EE . (Olmstead et al., 2011, p. 10) Twitter, S 4R 2010 45841
HAL BT HEJTEMA S, B2 IEA B AR Facebook —FEFIBT EIHENBUR . W57 LRI
1% 1) 193t 37 S i Twvitter $1E7 (%) (Olmstead et al, 2001) o 2 BT LAt ) G & Bk F
RATN B2k BRITE 140 FLAN . 7R3k N IA A 10T )7 P 1) Facebook &
— AN, UE R T AR A Dk R RE I 2 1R I L AT (PR O SN RS

TREFICR

S =R o A L S LT R NS S I ECIB T BU R Z VA 57 O e o ) S R S E =R S N vl
SRS REM 2% B SEMI N BT AL . BOR B o] USSR IR AR 82, B, 2010 4 28.3%H A1y
W HL - e T [F] AN FEDCREAR, T 2008 4FiX — %7t 17.4%  (Hampton,etal., 2011) . []/°
Wl (RIESTAR R ], A5 25 AN KRBT I Rl 2 eh, A7 11 AN el i, 6 A& 99 4% F Al e
B LA, A L ASEIE AR5, 3 NMELRAS RN 48 B4, 4 AN BT 2 5 2% (Olmstead
etal, 2011) .

B # 3h B as AME iPad IXAE I LT B B s RAT, R R N9 )38 . Fidler
ST iPad I SIS IRIE ST A ILRT ™ 068 3 Pl A PRI D AT D 880, e oy L9134 31 78.69%6(2010)
XA I Facebook AIILAd#EAS st HES)) 18T I st I, O AR ) SR B Ak
RN A . BB IRE BN T &R R SRIAE LB i) o Rt AR e ik, |
JAIWETY h— RG] Al AT LI AR AN A5 B O K R i 2 — R
AbATIEE ) MV ) B 25 AN R — PR, PR AR T 7% M Sk . AR, Vi)
OCHURE F RIS 10 YRR T R U7 1) By Rt L H U TR R 7% WESTIE A
A 25 AN KA I ki i) b HUF 6 AN 7 P 23 BT 10%:  CNIN 17.8%; Fox News,
16.4%; Yahoo, 14%; AOL News, 13.4%; Google News, 12.6%; MSNBC, 11.1%(Olmstead, et al.,
2011)

AR AT ) X st ok R A5 S, T Facebook IX A IR #EAS W9 it 75 73 =5 A B AN 42
T P PR 325 77 THT A R i 5 . AT TR AL A AR ) 70 = D REA R T 4121 . Olmstead
S5 (2010)7EABATI SR T 25 /N8 I Wl BT T A B, <l i BT ST A Rl o )
YT H AR Rl T EL, Aoy = A A T R 0 v el e 2tk 3 R T
Facebook 1 2y — AN I st 73 == T B2 L, AR I AN 7= A H P B T AEAS I 2%
#E 7 =HNE (Olmstead etal., 2011) o HTERA&EA Wonshfl, H/ &I Facebook 2535 ]
W3ty T e H T Ty, B T A L, T R % e Al A 5 | ) AT T 1)
PR
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M 3w E Ptk B DA A 2:4E Facebook [Fii i

A ki 4% Facebook M5 Ll >k H Facebook (1) ) 2 LE A5
Yahoo News 6.64% 2.05%
CNM 5.84 7.05
Huffington Post 4.48 7.96
Examiner 4.44 5.98
Chicago Tribune 4.12 217
Boston 4.02 3.75
ABC News 3.91 7.35
SFGate.com 3.82 5.74
Fox News 3.581 2.23
The New York Times 3.31 6.2
Washington Post 3.27 4.58
Topix 3.15 0.76
AOL News 2.73 1.09
Meow York Post 2.63 1.93
MailOnline 2.4 5.56
MSNBC.com 2.28 1.11
CBS Nows 2.15 3.22
LA Times 1.38 2.05
Mew York Daily News 1.38 3.61
USA Today 1.21 1.68
Google News * 3

17 BRI JEANFR A 7 FTPR #7547, . Olmstead, Kenny, Mitchell, Amy, &Rosenstiel, Tom #97//4 (2011 4
559 H) o [T Ml ANTEHE, L2 BITART] . RIS H AT H .
TEr I AJE AR BRI EH 1A% Google News /- /27K /1.2 2371 Facebook /7271 #4475 Ao

A5 “ AT T ARALAS 3 7 S TR 5 o B, ARAT I3t PR A 2 R 1A AR R 2%,
TCRAEN T INsmAt 2B R, 2 T IRICCRE, 8% T R BUAT 3l (Hampton et al., 2011) .
MySpace 1 F 7 2 F& i /L T FH 22 P £ PRI 285 B B Ay T80 0 e e A8 O il 4 24 JEL DA B T
BCER, Al DAl iz o 2GS, AT al LA RS RO I . #E AR, KR
W 23 A LT S MR IT R T AR 22 FH P AR . WIFIE R IAE AT R 2%k A S 4t = 15
2011 4 74%I1) 56 [E & T2 AN F RS5O At P B14A, /e 2008 4FIX — 47l 65%

(Hampton et al, 2011) o LA W3k X84 HE W0 4% 1) 48 F N SR SRR 2 B A 5 TRIFA 35 4L
T o R R AR AL X AR SR A RS 5 o #EA M SR S BUA S 5 I0ER, IXIE5T
AT 2010 4F 11 H POk 2 I il RIMAIES 5 B0A . Facebook ¥ F /LK
¥, 1M Linkedin (O PR BOAS S RN, 14%0 NS 5 BUASES, 39% 1 AR BiAb A £
=, TN R A B A AR 2SI 5SS (Hampton et al. 2010) . #E:AZ S £EBIATE 8
RFELFEM, vl NSy KT H S5 SRBUATE v RetE .

M. &

VREE R NS YE e 22 R AR B o A 3 LI ) R ARUEE L R (R A R A iR
K7 o WVFRHUAE] T, 1y HAE HE I 25 1) A RN LIS BRI o 7 R 2% A RS R 2 22
], NAARESEIEM =R, B CR, IFHY RRRME . B ek R m {2
Jotl, BRAREZNRR ERN, WA AAHESJZ I, BIR 55 MG R KA TR REM L1
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FLASTEAESER TR R B AL ST SR 2 H A AR, U R BE A AL
SR GRS 1), AT THRA BUEATIESIE AR AR L B T RAER . Ak, #53)
FEL T8 AT R Sy S PSP A0S AT T 5 B R A AT I 48 TG R 2>k (Hampton, et al, p. 24) o gt
E) T 20 BT BT, 2 e R AT 98 AN A RTZL a3 B 4%, JF Bk AT AR 8
IRAVETR AL o WRARIRSAT W R 8 2o I it “p =27 428, s ™ I R
Christensen (2009) & ILHIT-HLH P ALAPIRES T Lhis H 2P A+ A8 M4 U F B R T . 1
ARIVRJE BRI A5 m, JTCIEXN B b, AR PSP R ikt . BOR TSR 13
S NIl Z R 6 M sh vearia F 2 R 7 20, HEAT R T B0 BJEwT ot
PRUCIIF SR B — o0 e R DV R 2 LA e, HA AR TN NAEZ R R -1 & Egar
B R, § R, R AL AE P48 AR BE 5
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How to Train Backup Talents of International

Communication? A Survey and the Reflection on the

Education Model Reform
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Abstract: With complicated communication environment and fierce international
competition, international communication talents of higher quality are in need. But the
development of international communication, though prospering, is somehow limited by scarcity
of personnel reserve and the lacking of high-quality talents. This has become an urgent challenge
confronting higher education of the communications in our country, which has also launched a
new wave of innovation and tests of the training model of backup talents of international
communication.

Key Words: international communication, journalism education, backup talents, personnel
Training
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